
Corporate Voices for 
Working Families

    About Us

Corporate Voices for Working Families 
is the leading national business member-
ship organization representing the private 
sector on public and corporate policy issues 
involving working families.

A nonprofit, nonpartisan organization, 
we improve the lives of working families 
by developing and advancing innovative 
policies that reflect collaboration among 
the private sector, government and other 
stakeholders.

To create bipartisan support for issues 
affecting working families, we facilitate 
research in areas spotlighting the inter-
secting interests of business, community 
and families: workforce readiness, family 
economic stability, flexibility in the work-
place, and work and family balance.

Collectively our 50 partner companies, with 
annual net revenues of more than $1 tril-
lion, employ more than 4 million individuals 
throughout all 50 states. 

    Our Work

While we focus on corporate and public 
policy issues involving working families, we 
also recognize that families prosper only to 
the extent that individuals have the oppor-
tunity to succeed and the support necessary 
to do so at every stage in life, beginning at 
birth and extending to retirement.

Consequently, we approach our programs 
and initiatives within the framework of 
four interrelated areas that apply equally to 
business success and the lives of individuals 
and working families: workforce readiness, 
workplace flexibility, family economic sta-
bility, and work and family balance.

Within this framework, a large and growing 
area of work for Corporate Voices involves 
helping not just at-risk young people but 
all young people succeed on the job and 
throughout life.

One of our most sig-
nificant new areas of 
work involves engaging 
business in Ready by 21, 
a leadership challenge aimed at improv-
ing the odds that young people will 
succeed throughout high school and be 
ready for college, work and life. Ready by 
21 is an approach to outcome-focused 
planning that provides leaders with the 
tools and guidance they need to better 
use current resources and to identify new 
resources faster. For more information, see 
www.forumfyi.org/readyby21.
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  2009 Corporate Partners

u 	Abbott Laboratories

u 	Accenture 

u 	Allstate Insurance Company

u 	AOL

u 	AstraZeneca

u 	Bank of America

u	 The Bank of New York Mellon

u 	Baxter International Inc.

u 	Booz Allen Hamilton

u 	Bright Horizons Family Solutions

u 	Children’s Creative Learning Centers

u 	Citi

u 	CVS Caremark

u 	Deloitte & Touche, LLP

u 	Eli Lilly and Company

u 	Ernst & Young

u 	First Advantage

u 	Ford Motor Company Fund

u 	GlaxoSmithKline

u 	Goldman Sachs & Co.

u 	H. E. Butt Grocery Company

u 	Hewlett-Packard

u 	ICF International, Inc.

u 	ING Foundation

u 	Johnson & Johnson

u 	JPMorgan Chase

u 	Knowledge Learning Corporation

u 	KPMG LLP

u 	LifeCare

u 	Marriott International, Inc.

u 	MassMutual Financial Group

u 	Merck & Co., Inc.

u 	Metropolitan Life Insurance Company

u 	Morgan Stanley

u 	Office Depot, Inc.

u 	Philip Morris USA, an Altria Company

u 	The Phoenix Companies, Inc.

u 	PNC Financial Services Group, Inc.

u 	RSM McGladrey

u 	Sodexo, Inc.

u 	The TJX Companies, Inc.

u 	Wachovia

u 	WFD Consulting

u 	Workplace Options

u 	WorkSource Partners

1020 19th Street, NW 
Suite 750
Washington, DC 20036

Phone: 202-467-8130
Fax: 202-467-8140 

Blog: corporatevoices.wordpress.com
Twitter: @corporatevoices

www.corporatevoices.org
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